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Curriculum Vitae
Name

German address 

E-mail

Date of birth
Place of birth
Nationality
Marital status

Education

Felix Genzmer

Am Zollhafen 5a
20539 Hamburg
Germany 

felix@lablob.com

07.06.1980
Hamburg
German
Married

High school diploma



March 2010, Promoted to Senior Art Director for Global Interactive, Cheil Worldwide, Seoul

January 2008 - February 2010, Art Director for Global Interactive, Cheil Worldwide, Seoul
Independent supervision and implementation for all global product campaigns from the main client Samsung and several 
minor clients. My tasks include developing and presenting creative concepts and pitch layouts for global interactive 
campaigns. Briefing and supervision of external graphic production companies, illustrators, film production companies, 
3D and sound specialists. Supervision of productions, film shootings and film editing, and designs.
 
March 2007 - December 2008, Junior Art Director, Interone Worldwide, Hamburg
Independent supervision and implementation of graphical content on bmw.com. My tasks include approving graphics and 
layouts, developing concepts and storyboards for film and 3D productions, attending film shootings and film editing, 
developing pitch ideas and designs, and online style guide development.

February 2003 - February 2007, Screen Designer, BBDO Interone Worldwide, Hamburg
Implementation of online projects both independently and in collaboration with an Art Director for clients such as BMW, 
Interone, Knorr Vie and Dove. My tasks included selecting shooting material, editing images, developing layouts, 
Flash design and pitch involvement.

August 2000 - January 2003, Media Designer apprenticeship for digital and print media, Kabel New Media, Hamburg
My apprenticeship specialized in non-print media. My tasks included working as a Screen Designer, in close collaboration 
with an Art Director, to implement online projects for clients such as Henkel, BMW, MINI, Dresdner Bank, NordLB and 
Lufthansa Technik. 

Screen design internships
June 2000 - August 2000, screen design internship at Kabel New Media, Hamburg
March 2000 - May 2000, screen design internship at OV-Medien, Hamburg
July 1999 - February 2000, screen design internship at DDD Design, Hamburg

Employment history



Software

Computer programs

Languages

Highly-skilled knowledge of
. Adobe Photoshop 
. Microsoft Office
. Adobe Flash 

Skilled knowledge of
. Illustrator
. Sorenson Squeeze
. Fireworks 
. Quark Xpress

Basic knowledge of 
. Premiere
. After Effects
. Dreamweaver 
. Audition
. InDesign 

Basic knowledge of 
. Actionscript 2
. HTML, CSS, DHTML

Mother tongue
. German

Fluent
. English 

Basic knowledge
. French, Korean

Skills



Projects



SAMSUNG F300 Mobile

Client
SAMSUNG

URL
www.twinsbecomeone.com

Agency
Cheil Worldwide

My role
Creative concept, briefing and supervision of the production 
company, attempt the shooting, supervise the layout production    

Project description
The „Twins Become One“ webspecial is a branded entertainment 
concept. We tell the enchanting yet surreal story of identical twins 
living in a world of separation (2 devices longing for unity) - and 
through rich-media interaction with the 2 girls the user can learn 
that the Ultra Slim has 2 sides - and by connecting the twins 
together learn that the device has multi-purpose functionality.
 
The first task was to position the Samsung Ultra Slim mobile 
phone into the hearts and minds of the target group - predomi-
nantly Female 18-30 - as the ultimate fashion lifestyle mobile 
phone

The second and more important task was to create a F300 
download-able widget with provides by using VOIP technology 
free phone calls, free SMS, and MP3 player functionality. We 
crated a new kind of CRM tool were the user can test the phone 
call functions and enjoys the Mp3s entertainment.



Client: Samsung
Project: Samsung F300 mobile
URL: www.twinsbecomeone.com



Client: Samsung
Project: Samsung F300 mobile
URL: www.twinsbecomeone.com



SAMSUNG CLP 315

Client
SAMSUNG

Agency
Cheil Worldwide

My role
Creative concept, briefing and supervision of the production 
company, attempt the shooting, supervise the layout production  

Project description
The small office is a branded entertainment global online campaign 
for the new SAMSUNG color laser printer. The microsite is a video 
documentation about a British office worker named Philip Tubb 
and his special office. He is the CEO of his one man company. 
He is working in a extreme small office using small office equip-
ment and believes in its efficiency. He is explaining in four epi-
sodes his office and the philosophy behind it. Of cause he is using 
the smallest color laser printer in the world, the new SAMSUNG 
CLP 315. In this small office environment, daily life situations are 
causing a lot of problems, special when other people are involved.
 
Beyond the microsite we created a multi channel viral concept 
including, a Philip Tubb Blog, two movie trailer on Youtube, a 
Philip Tubb Youtube Channel with all episodes, a  public Flicker 
account with a lot pictures of Phillip and his small office.



Client: Samsung
Project: CLP 315



Client: Samsung
Project: CLP 315



Client
BMW

URL
www.bmw.com/3series

Agency
Interone Worldwide

My role
Creative idea and concept, first layouts.  

Project description
At the center of the internet highlight: the vehicle, depicted in 
its original size, with content integrated upon and within the car. 
Supplementing elements include motion graphics and video 
sequences along with an online lead-generation mechanism to 
truly match the scale: registered users can download a life-size 
poster of the BMW 3 Series Sedan, for printing out at the office 
and hanging up in the garage.

BMW 3 Series Sedan



Client: BMW 
Project: BMW 3 Series Sedan  
URL: www.bmw.com/3series



BMW M3 Introduction

Client
BMW M GmbH

Agency
Interone Worldwide

URL
http://www.bmw.com/com/en/newvehicles/mseries/
m3sedan/2007/experience/phase_1/experience.html

My role
Creative idea and concept, first layouts.

Project description
A introduction movie for the new BMW M3. Four professional test 
drivers taking the BMW M3 on a short sprint test on a racetrack. 
After the test is complete they refuse to drive back, they switch 
off the surveillance camera and take the car for a joy ride outside 
the racetrack to enjoy the complete driving experience of the new 
BMW M3.

Award
New York Festival - Finalist Certificate, 2008



Client: BMW M GmbH
Project: BMW M3
URL: www.bmw.com/m3sedan



BMW 1 Series Gadget

Agency
Interone Worldwide

My role
Creative concept, layout and design, seeding

Project description
The target group of the new BMW 1 Series has a high 
affinity for gadgets like MP3 players and BlackBerrys. 
This is the reason why we developed a fictitious myste-
rious tool that plays DVDs, has a color screen and saves 
energy. It aims to represent the diverse product properties 
of the BMW 1 Series is the one with features like Blu-
etooth, Passive Access or upgraded iDrive, which for this 
vehicle class is unique. To the confuse the user even more, 
the gadget constantly morphs his form. 

With the official launch date of the BMW 1 Series we 
solved the riddle what this gadget really was, a metaphor 
for the new BMW 1 Series. The gadget appeared on Flickr, 
Google Video and on the website bmw.com.  With a few 
smart comments on blogs we generated a buzz that tri-
pled the visits at bmw.com and we had postings in almost 
200 blogs.

Award
Autovision 2007 - Gold



Client: BMW 
Project: BMW 1 Series Gadget



Client: BMW 
Project: BMW 1 Series Gadget



SAMSUNG Lapfit Monitor

Client
SAMSUNG

Agency
Cheil Worldwide

URL
http://samsung.de/lapfit

My role
Creative concept, briefing and supervision of the production 
company, attempt the shooting, supervise the layout production

Project description
Laptop meet Lapfit is an online campaign for the German market 
and was later also adapted for the global SAMSUNG page. Lapfit 
is the first external monitor just for laptops and connects via USB. 
We created Gunther, a home office worker who gets more and 
more frustrated about the small work environment on his laptop. 
He tries several external monitor solutions before he finds Laptfit. 
Its Love on the first view, laptop and Lapfit are the perfect match. 
The campaign has two parts, the film and the product showroom. 



Client: SAMSUNG
Project: Lapfit Monitor
URL: http://samsung.de/lapfit



Client
Unilever/Knorr

URL
www.knorr-vie.fr

Agency
Interone Worldwide

My role
Screen design, game concept design

Project description
We created an online campaign for the market launch of a 
new fruit shot from Unilever/Knorr. Knorr Vie was launched 
at several European markets. Additional to create brand 
awareness we wanted to educate the user about the im-
portance of eating vitamins and the ingredients Knorr Vie is 
made of. To reach this we decided to create an online fruit 
Memory game. The Memory cards showing the complete 
range of fruit and vegetable ingredients. Playing the Memo-
ry game the user is entertained and educated about the rich 
ingredients of Knorr Vie at the same time.

Awards
Comprix 2007 - Finalist
Annual Multimedia 2006 - Finalist

Knorr Vie market launch



Client: Unilever/Knorr
Project: Knorr Vie market launch 
URL: www.knorr-vie.fr



SAMSUNG Mobile Wow Manifesto 

Client
SAMSUNG Mobile

Agency
Cheil Worldwide

URL
http://www.sugarcube.tv/2009ad/wow.html

My role
Creative concept, concept design and layout

Project description
Samsung Mobile launched a new brand campaign to create 
buzz and increase wow(!) awareness. It is the first ever campaign 
to create a truly web 2.0 campaign integrating different social 
networks, discussion, video and photo platforms. By creating an 
emotional connection with the wow! experience in Social Net-
works, Samsung Mobile developed a community of existing and 
potential users of Samsung Mobile. By allowing users to actively 
interact in the community, it not only gives users a reason to 
come back but also creates a platform for Samsung Mobile to 
powerfully launch future products.
Result (Nov.6. 2008 ~Jan.6.2008)
Without any media support other than SNS channel utilization 
and limited local support, the wow microsite has received more 
than 680,000 unique visits (1.4M visit), 27,308 user registration 
and more than 4,000 user contents (picture/video) have been 
uploaded in 2 months.

Award
Webby Awards. 2009 Official Honoree



Client: SAMSUNG Mobile
Project: SAMSUNG Mobile Wow Manifesto
URL: http://www.sugarcube.tv/2009ad/wow.html



Client: SAMSUNG Mobile
Project: SAMSUNG Mobile Wow Manifesto
URL: http://www.sugarcube.tv/2009ad/wow.html



Private Projects



Client: Private
Project: Styrofarm - Character design project
URL: www.lablob.com



Client: Private
Project: Lukiworld - Fashion label and online store
URL: www.lukiworld.com



Client: Private
Project: Staplernuns - Photo series of stapler faces
URL: www.lablob.com



Client: Private
Project: Lablob Calendar 2006 and 2007 - Online sales page
URL: www.calendar.lablob.com



Client: Private
Project: Lablob Zoo illustrations
URL: www.lablob.com


